
180K
AVG AUDIENCE

PER ARENA

4,500+ 900M
AVAILABLE

IMPRESSIONS
LOCATIONS

63% 50%
are professionals,
senior managers,

or senior
executives

have have a
household
income of
$100,000 +

65

Our Audience

92% 76%

(1) Vividata, (2) Hockey Canada, (3) OneSoccer, (4)StatsCan

46%
Men

54%
Women

have a
university
education

is the average number
of minutes spent in
the arena watching

on-ice activities

of arena visitors
go at least once

per week

are between 
25-49 years

old

68%

(1)

180,000
Annual Impressions

Per Arena - 

215,000
Annual Impressions

Per Arena - 
All Markets Major Markets

1,000,000
Annual Impressions

Soccer Centre - 
Major Markets

(1)

Our Audience consists of a
variety of demographics,

such as: 
Parents, players,

grandparents, siblings,
friends, coaches, volunteers

and more!

20%
of public facilities are

in rural areas with
<5,000 residents

78%
of Canadians live

near free or low-cost
rec facilities

90%
routine prime-time

utilization, translating to
consistent foot traffic and

high exposure

603,000
registered hockey players in

2024-25 season

690,000
registered soccer players in

2022

90% 20%
retention for ages

5-16
of participants are

female

76% 30%
retention for ages

7-12
of participants are

female

(4)

(2) (3)

vs. Canadian
population at 34%

Index 2.24

vs. Canadian
population at 28.5%

Index 2.21

vs. Median HHI of
$70,336. 

Index of 1.42


