Job Posting — Manager of Operations R E
Company Rec Media Inc.

Telephone (888) 746-5237

Web Site www.recmedia.com I I | e D I O

Key Contact Jacob Pisesky — Director of Operations & Venue Partnerships

ABOUT REC MEDIA

Our Company

Rec Media is an Out-of-Home media firm with offices in Toronto, Vancouver and Calgary,
specializing in campaign executions in community and municipal recreational facilities coast to
coast. Over the past 30+ years, Rec Media has grown to become the largest company of its kind
in Canada, with campaigns placed in over 2100 recreational facilities nation-wide, for a stable of
blue-chip clients including McDonald’s, RBC, Chrysler, ESSO, Tim Hortons, Telus, WestlJet, and
many more.

What We Offer Clients

We deliver unique and novel advertising executions, comprised of both traditional and
non-traditional mediums — Rinkboard Panels, Wall Murals, Floor Decals, Glass Decals, Door
Wraps, Wall Billboards, Outdoor Field Banners, Sponsorships, and unique Digital and Experiential
campaigns.

Exceptional geographic coverage, a superb demographic, and a surprisingly efficient cost per
impression all combine to make Rec Media a leader in out-of-home advertising.

What We Offer Employees

Rec Media knows that the key to an organization’s success lies in its people — THE most valuable
assets. We treat people as such - we pride ourselves in our motto, “people over profits,” because
we know that it’s not always about the bottom line. We take care of our own and in turn, they
take care of our clients.

Rec Media provides a work environment that is diverse, challenging and enjoyable. We are a
dynamic company experiencing rapid growth. Four years running (2014-2017) Rec Media made
Profit Magazine’s “Growth 500” list of the fastest growing companies in Canada. And in 2024,
and again in 2026, Rec Media made the Globe & Mail ROB’s list of “Canada’s Top Growing
Companies”. While still an SME (small-to-medium size enterprise), we endeavour to offer many
of the perks of larger corporations: flexible work hours, ample vacation time, subsidized benefits,
employee assistance programs, charitable donations/time matching, and numerous other
benefits through our Employee Experience program — all of which contribute to making Rec
Media a great place to work.
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Position Title Manager of Operations
Department Operations
Key Contact Jacob Pisesky — Director of Operations & Venue Partnerships

About the Role

We're looking for a Manager of Operations to join our growing team and help lead the day-to-
day execution of advertising campaigns and partner relationships. Reporting into senior
leadership, this role is hands-on, fast-paced and ideal for someone who thrives on coordination,
problem-solving and building lasting relationships with clients and venue partners.

What You'll Do

Manage and Grow the Operations Team

e Assist in leading weekly team meetings and campaign-specific check-ins to align
priorities, surface roadblocks, and keep execution on track

e Assist in developing operations team members and maintain constructive feedback

e Partner with the Director of Operations to track team performance metrics, identify
bottlenecks, and implement process improvements that maximize output and efficiency

e Support hiring, onboarding, and training as the team scales

e Foster a collaborative, accountable and solutions-oriented team culture

o Delegate workloads effectively to balance capacity across team members and ensure
deadlines are consistently met

Manage Partner & Associate Facility Relationships

e Strengthen and maintain relationships with existing Partner Facilities

o Negotiate and customize one-off agreements with Associate Venues when campaigns
require it

¢ Maintain agreement templates for Associate Facilities

o Identify and establish relationships with key Associate Facilities in priority markets to
expand our network footprint

Lead Campaign Execution
You'll play an active role managing and guiding the Operations Team through the full lifecycle of
client advertising campaigns. You will:

e Help to determine markets and venues for campaigns

e Monitor production timelines and shipping logistics

o Create maintain and oversee accurate campaign records and documentation

¢ Negotiate and finalize media agreements with the Operations Team.

e Act as the lead point of contact for the Sales team for campaign related problems and
inquiries
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Qualifications
Required

e 2+ years of experience in operations, campaign management, account management or a
related coordination-heavy role

e Strong written and verbal communication skills, with comfort negotiating contracts and
agreements

o Well-developed supervisory skills with demonstrated mutual respect and authority

o Excellent organizational skills and attention to detail; able to manage multiple
campaigns and deadlines simultaneously

e Proficiency with standard office software (MS Dynamics 365 (or CRM equivalent), MS
Office, project management tools), and particularly MS Excel

¢ Confident decision maker who is a self-starter who can work independently and lead a
small team

Strongly Preferred
e Experience in OOH advertising, media planning, or the recreational/sports facility
industry

e Familiarity with print production processes and vendor coordination
e Previous people management or team lead experience

How to Apply

Qualified candidates are invited to submit the following to hr@recmedia.com:

1. Acover letter outlining your interest in the role and salary expectations
2. A current resume highlighting relevant experience

We thank all applicants for their interest. Only candidates selected for an interview will be
contacted.

_____________________________________________________________________________________________________________________
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THE REC MEDIA EMPLOYEE EXPERIENCE

REC MEDIA CORE PURPOSE

Connecting and Supporting People in Our Communities

REC MEDIA CORE FOCUS

Connecting Advertisers with Audiences in Community Athletic Recreational Facilities

REC MEDIA CORE VALUES

e Value People Over Profits e Be ATeam Player
e Do The Right Thing e Embrace Change
e Go The Extra Mile e Have Fun

THE REC MEDIA EMPLOYEE EXPERIENCE

e Additional Paid Vacation at Christmas e Monthly B’'Rec’fasts

e Paid Unconditional Personal Days e Monthly “4:01 Club” Thirsty Thursdays
e Paid Personal Volunteer Days e Regular Team Lunches/Dinners & Other
e Charitable Contribution Matching Plan Fun Events

e Sports and Arts Donation Plan e Annual Town Hall Meetings

e Fitness Plan Subsidies e Quarterly State of Company Address

e Team Community Service Days e Public Transit Subsidies

e Team Chosen Corporate Charity Days e Free Parking

e Professional Development Stipends
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